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H1 2015 Highlights 
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Revenues* up 8.4% YoY at current rate 

Technology: Strong Licensing performance 

Sustained revenue growth and increased profitability 
in Production Services  

Improvement in overall product mix 

Improved financial flexibility and reduced borrowing costs 

   * Excluding legacy activities  



 H1 2015 BUSINESS HIGHLIGHTS 



Entertainment Services – Record activity level in Production Services 
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Le petit Prince Mune 

 Mozart in the Jungle,  
Red Oaks (pilot) and other 
original series for Amazon  

 Spy, Longest Ride  
and Poltergeist for FOX 

 



 
 
Technicolor has become the 
first company worldwide to 
ship over 200 million set-top 
boxes to customers 
 

Connected Home – Innovative and creative leader 

6 

 

 

 

Technicolor, with its ultra-
speed cable modem, has 
actively taken part in first 
DOCSIS 3.1 interoperability 
event by Excentis 

 
 
 
 
 
 
 
 
 

Technicolor engineering enabled 
Canal+ to combine all its 
channels and On Demand 
Services in a unique HD set-top 
box design 



 

 

Technology – Several business milestones 
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Recent operational milestones:  
 

 Appointment of Barceló, 

Harrison & Walker, LLP as the 

independent patent evaluator 

 Appointment of Peter Moller  

as CEO 

 Primary royalty rate schedule, 

based on market analysis and 

collaborative input: 
http://hevcadvance.com/pdf/Royalty

RatesSummary.pdf 

 New licensing agreements with: 

 Asus 

 MSI 

 HP All-in-One 

 First revenues expected  

this year 

 Immediate availability of  

the new HDR single-layer 

solution for testing by key 

ecosystem partners 

 Testing already underway 

with providers of HW video 

decoders, incl. Marvell 

Technology Group, Mstar 

Semiconductor and  

STMicroelectronics 

http://hevcadvance.com/pdf/RoyaltyRatesSummary.pdf
http://hevcadvance.com/pdf/RoyaltyRatesSummary.pdf
http://hevcadvance.com/pdf/RoyaltyRatesSummary.pdf
http://hevcadvance.com/pdf/RoyaltyRatesSummary.pdf


 H1 2015 RESULT HIGHLIGHTS 
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Q2 2015 – Financial Highlights 

786 
757 

816 

Q2 13 Q2 14 Q2 15

(0.3)% (0.1)% 

Q2 2015 Revenues* (€m) 

101 103 

145 

Q2 13 Q2 14 Q2 15

Technology Revenues (€m) 

+50.9% (1.2)% 

318 284 329 

Q2 13 Q2 14 Q2 15

+1.0% 

356 364 

335 

Q2 13 Q2 14 Q2 15

+7.4% (15.4)% 

Entertainment Services Revenues* (€m) Connected Home Revenues (€m) 

(7.2)% 

   * Excluding legacy activities  

All changes at 
constant rate 
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H1 2015 – Profitability improvement with broadly stable revenues 

Adj. EBITDA (€m) 
& Margin (%) 

H1 2015  vs. H1 2014 

Change at constant rate 

+16.8% 

Adj. EBIT (€m)  
& Margin (%) H1 2015  vs. H1 2014 

Change at constant rate 

+33.4% 

   *Excluding legacy activities 

207 213 

250 

H1 2013 H1 2014 H1 2015

15% 

14% 
13% 

1,537 
1,495 

1,620 

H1 2013 H1 2014 H1 2015

Net Income (€m)  

H1 2015  vs. H1 2014 

Change at constant rate 

(1.3)% 

Revenues* (€m) 

8 

29 

50 

H1 2013 H1 2014 H1 2015

H1 2015  vs. H1 2014 

Change at constant rate 

+169.3% 

111 

127 

159 

H1 2013 H1 2014 H1 2015

8% 

10% 

7% 
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Strong cash generation and continued deleveraging 

Group FCF (€m) 

Nominal Net Debt (€m) 

837 

671 
628 

H1 2013 H1 2014 H1 2015

€(43)m 
€(166)m 

Senior Debt Repricing   

 Repricing of $763 million and €301 million of senior 

secured term loans maturing in 2020 

 New pricing of Libor/Euribor + 400bps, subject to 

a 1% Libor/Euribor floor 

 Average weighted interest rate reduced to 5.00%  

from 5.50% 

  Reduction of around €5 million of annual cash interests  

 

24 

129 117 

H1 2013 H1 2014 H1 2015

€105m 
€(12)m 



H1 2015 FINANCIAL PERFORMANCE 



Technology – H1 2015 
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Key Highlights 

 Revenues up 24% YoY at current rate 

vs. H1 2014 

 Licensing revenues of €258 million, 

up 23% YoY at current rate 

 Continued investment in new  

business initiatives 

 Solid performance across direct 

licensing programs 

Revenues (€m) 
Change at constant rate 
 
 

Sustained Licensing revenues resulting 

from: 

 Increased revenues from the  

MPEG LA pool 

 Solid performance in other licensing 

programs, particularly  

Digital TV 

 

 

 

Adj. EBITDA improvement,  
up 34% YoY at constant rate,  
mainly reflecting strong Licensing 
revenues 

Adj. EBITDA margin increased  
by 4.8 points YoY 

163 
149 

197 

H1 2013 H1 2014 H1 2015

72% 

69% 

X% 

Adj. EBITDA (€m) 
& Margin 

74% 

227 216 

268 

H1 2013 H1 2014 H1 2015

(4.7)% +23.2% 



Entertainment Services – H1 2015 
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Production Services 

 Revenues increased strongly, driven  

by continued double-digit growth across  

VFX and Animation activities 

 Agreement with Deluxe to combine 

Digital Cinema activities; shutdown of 

most Media Services activities  

DVD Services 

 Revenue decline due to lower volumes  

vs. H1 2014 that benefited from the 

significant success of Frozen (Disney) 

 Improved 2015 box office in the US  

will benefit replication volumes in H2 

Revenues* (€m) 
Change at constant rate 

Decrease in Adj. EBITDA reflecting:  

 Decline in DVD Services, driven by 

lower volumes and negative mix with 

cost base maintained to match higher 

level of activity in H2 

 Significant increase in Production 

Services driven by record activity in 

VFX and Animation activities  

Adj. EBITDA (€m) 
& Margin  

502 458 396 

99 107 
100 

H1 13 H1 14 H1 15
Standard Definition DVD Blu-ray™ 

496 565 601 

YoY volume change for SD and BD, 

million units 

660 
612 

687 

H1 2013 H1 2014 H1 2015

(1.7)% (3.5)% 

   * Excluding legacy activities  

81 71 64 

H1 2013 H1 2014 H1 2015

11% 

12% 
9% 



Connected Home – H1 2015 
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 Stable revenues at current rate 

 Gross margin stood at 15.8%, up  
by 1.5 points YoY 

 Lower level of activity in developed 
markets as compared to a strong  
first half of 2014 

 Material improvement in overall 
product mix, both in North America  
and Europe 

 Confidence about the ability to achieve 
continued material improvement of the 
profitability in 2015 

 New awards and customer wins across 
all regions  

Revenues (€m) 
Change at constant rate 
 
 

Adj. EBITDA almost stable YoY, driven 
by continued solid operating execution, 
supply chain efficiency and product cost 
improvement across the segment and 
better product mix  

Adj. EBITDA margin of 4.3%, relatively 
unchanged YoY 

YoY change in revenues,  
at constant rate 

(10.0)% 

2.5% (37.4)% 

(4.9)% 

30 28 

H1 2013 H1 2014 H1 2015

3 

 4.5%  4.3% 

Adj. EBITDA (€m) 
& Margin 

630 655 652 

H1 2013 H1 2014 H1 2015

+10.8% (8.9)% 

EMEA 

NAM 

LATAM 

APAC 
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H1 2015 – Adjusted EBITDA 

In €m 

 Strong performances in Licensing and Production Services offset lower contributions for Connected Home 
and DVD Services 

 Continued cost base optimization and operating efficiencies across the Group businesses 

213 

250 

(6) 

51 0 (11) 

(3) 4 
1 

H1 2014
Adj. EBITDA

Connected
Home

Technology Legacy Entertainment
Services

Corporate Other Forex Impact H1 2015
Adj. EBITDA
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Strong increase in net income 

(in € million) H1 2014 H1 2015 
Change at  
current rate 

Adjusted EBIT 127 159 +32 

Restructuring costs (11) (31) (20) 

Net impairment losses 0 (9) (9) 

Other income/(expense) 6 12 +6 

EBIT 122 132 +10 

Financial costs (74) (44) +30 

Share of profit/(loss) from associates 1 1 0 

Income tax (22) (29) (7) 

Profit/loss from  
continuing operations 

27 60 +33 

Discontinued operations 0 (12) (12) 

Net income (Group share)  
 EPS (€) 

29 
€0.09 

50 
€0.14 

+21 

+72% 



250 

179 

117 

(43) 

(28) 29 (41) 

(41) 

(10) 

H1 2015
Adj. EBITDA

Net Capex Net Restruc. H1 2015
Op. CF

 WC & OAL Financial Tax, pensions
and others

FCF (disco.) H1 2015
Group FCF
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Strong free cash flow generation 

In €m 
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Net debt evolution 

Cash  
Position 

Gross 
Nominal 
Debt 

In €m 

328 
381 

Group FCF Net acquisitions Dividend Debt repayment Forex Other 

01 Jan. 2015 30 jun. 2015 

+117 (17) (26) (28) +4 +3 

973 
1,009 

Debt repayments Forex Other 

(26) +7 +55 



FY 2015 GUIDANCE 



2015 Guidance confirmed  – A first step towards Drive 2020 

21 

of around 0.75x  

at end December 2015 

of at least €230 million 



Thank you 


